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Nationwide is on a journey to
become an ever-stronger company.
Our long-term goal remains the same—creating value
for our members and business partners. 

“I’ve been in business for 30 years now, and
I have never seen an insurance company
or its agent treat me and my claim so fairly
and in such a timely manner. Nationwide,
you get an A++ from me.”
J . WALTE R WO LFN E R
Owner, Riverside Golf Club
Fenton, Missouri
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LETTER FROM OUR CEO

Deeper relationships, strong performance,
refocused energy…twenty fifteen was all about
building on our momentum.

STE VE R ASM USSEN

This year, Nationwide’s “N and Eagle”
most: their families, properties,
logo proudly returned to our offices
businesses and financial futures.
across the country as we moved all of
Nationwide’s financial services
our brands under the Nationwide
offerings continued to innovate and
banner. Our united culture was
perform with the successful launch of
recognized as one of
the New Heights® Fixed
Fortune’s 100 Best
Indexed Annuity suite;
...our commitment to building a focused approach to
Companies to Work
relationships and making a
For in 2015. We
the business life
launched new
difference remains steadfast... insurance market; and
products and reached
a continued focus on
significant milestones
building strength in
in financial services while also seeing
core markets, including individual life,
solid growth in key areas in our
mutual funds and retirement plans. In
property and casualty business. And,
property and casualty, Nationwide
the power of our diverse portfolio
maintained the No. 1 position in the
was realized during a time of
small commercial and farm business
challenging market conditions.
segments, while continuing to
provide outstanding coverage for our
With the transition of our products
members’ homes and automobiles as
and services to the Nationwide
we have since our founding in 1926.
brand, members are now better able
to experience the multitude of ways
In 2015, we helped farmers and
we can help protect what matters
ranchers—whose businesses and

Chief Executive Officer
Nationwide

homes we have insured for years—
plan for their retirement and the
ultimate transition of the family
business through the Land As Your
Legacy program. And valued
commercial members, who for
decades entrusted Nationwide to
protect their automobile fleet, looked
to Nationwide to add 401(k) plans to
help protect their employees’ future.
These are just two of many examples
of how our members trusted us to
provide more complete and holistic
solutions under our robust
Nationwide brand.
While our products and services
continue to evolve, our commitment
to building relationships and making
a difference remains steadfast. This
shows with our claims response, the
launch of the Make Safe Happen®
initiative, and associate volunteerism,
among many examples. For our
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members, partners and communities,
we continued to demonstrate
Nationwide’s More Than a Business®
commitment.
Although we generated a strong
sense of momentum across
Nationwide in 2015, we have only
just begun. Our strong financial
performance resulted in Nationwide
continuing to advance on the Fortune
500 list, moving up to position No. 85.
As we celebrate our 90th year in 2016,
I’m confident we have the right mix of
services and products to meet our
members’ needs for years to come.

STE VE R A S M U S S E N
Chief Executive Officer, Nationwide

“Although we generated a
strong sense of momentum
across Nationwide in 2015,
we have only just begun.”
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ABOUT NATIONWIDE

We are strong.
$43

billion

IN TOTAL SALES

$1.2

IN NET
OPERATING INCOME

85

#

on the FORTUNE 500 LIST
based on 2014 gross revenues

billion

A+
A.M. BEST

received 10/17/2002
affirmed 3/19/2015

$26

billion

IN OPERATING
REVENUE

$197.1

billion

IN TOTAL
ASSETS

A1

A+

MOODY’S

STANDARD & POOR’S

received 3/10/2009
affirmed 9/12/2013

received 12/22/2008
affirmed 5/1/2015
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We are
passionate.

Fortune 100

We are
trusted.

Top 10

We are
everywhere.

BEST COMPANIES TO WORK FOR

writer in multiple product lines

ACROSS FINANCIAL SERVICES, COMMERCIAL
AND PERSONAL PROPERTY AND CASUALTY

WE DO BUSINESS IN ALL

50 U.S. states
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ABOUT NATIONWIDE

We are Nationwide.
WE HAVE THE SOLUTIONS OUR MEMBERS AND PARTNERS ARE LOOKING FOR.

$23.7

billion

in sales
FINANCIAL SERVICES

$7.8

billion

in direct written premium
COMMERCIAL LINES

$11.4

billion

in direct written premium
PERSONAL LINES
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WE OFFER A BROAD COLLECTION OF SOLUTIONS.

WE BUILD STRONG PARTNERSHIPS.

Individual Life

Standard Commercial

Standard Auto

Annuities

Farm and Ranch

Homeowners

Retirement Plans

Commercial Agribusiness

Other Personal Lines

Corporate Life

Excess and Surplus/Specialty

11,000+
PROPERTY AND CASUALTY AGENCIES

Mutual Funds
Banking

WE PROTECT WHAT’S
MOST IMPORTANT.

WE HAVE LONG-STANDING
RELATIONSHIPS IN THE COMMUNITY.

$16

$355

billion

PAID IN CLAIMS AND OTHER
BENEFITS TO MEMBERS
IN 2015

million

CONTRIBUTED BY THE NATIONWIDE
FOUNDATION SINCE 2000 TO NON-PROFIT
ORGANIZATIONS ACROSS THE COUNTRY

FINANCIAL ADVISORS

u

7

ANNUAL REPORT
TWENTY FIFTEEN

One well-established brand,
many forward-thinking solutions.
We continue as a leader in the insurance and financial
services industry with relevant products that
anticipate our members’ needs. 

“My family and I are very pleased with the way
you recently handled a claim for us. I have
already told a number of people about our
experience, and I intend to continue doing that
as opportunities arise going forward.”
A STR I DA O LDS
Nationwide member since 1960
Bloomfield, Connecticut
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FINANCIAL SERVICES

Our financial services solutions help America
prepare for and live in retirement.
Nationwide increased financial services sales to $23.7 billion in 2015, up 14% over
2014. Sales across all major product lines were up over prior year, supported by
new product launches and new and renewed relationships. Net operating income
totaled $1.1 billion in 2015. Managed customer assets grew to $210.1 billion.
Business highlights for the year include retirement plans reaching $100 billion in
assets under management; closing of a large corporate life insurance account with
a Fortune 100 company; strong sales for fixed indexed annuities and individual life
insurance; strong mutual funds performance; and, the launch of a new consumer auto
lending solution through Nationwide’s bank that makes car buying simpler and faster.

7%
Corporate life
43%
Retirement plans

$23.7

7%
Individual life

billion

6%
Mutual funds

TOTAL SALES

37%
Annuities

Making retirement
planning easier
We know the challenges of planning
for retirement. That’s why we
established the Nationwide
Retirement Institute®. We break down
and simplify complex retirement
challenges through comprehensive,
client-ready solutions. For example,
Social Security 360® is a program
designed to help financial advisors
build Social Security guidance into
their business and meet their clients’
retirement planning income needs.
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RETIREMENT PLANS

INDIVIDUAL LIFE

ANNUITIES

#1

#10

8th

9th

IN 457 PLANS1

IN 401(K) SMALL PLANS1

largest
LIFE INSURER2

largest writer of
VARIABLE ANNUITIES3

based on number of plans

based on number of plans

CORPORATE LIFE

MUTUAL FUNDS

#1

Top 15

writer of
CORPORATE LIFE4

BANKING

$6.4

BEST MUTUAL FUND
FAMILIES OF 20155

1. PLANSPONSOR, 2015 Recordkeeping Survey. 2. LIMRA, Q3 YTD, 2015. Based on total premiums. 3. Morningstar, Q3 YTD 2015. Based on total flows.
4. IBIS Associates, Inc., February 2016. Based on first-year premiums. 5. 2015 Barron’s/Lipper Fund Family Ranking

billion TOTAL ASSETS
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COMMERCIAL LINES

Nationwide offers a suite of commercial
solutions to help business owners protect
their life’s work.
Total direct written premium for Nationwide’s commercial lines grew to
$7.8 billion, up 5% over 2014. All major product lines grew over prior year,
led by standard commercial. Strong sales in commercial agribusiness and
farm and ranch renewal premiums drove 10% growth over 2014.

9%
Farm and ranch
46%
Standard commercial

$7.8
billion

TOTAL DIRECT
WRITTEN PREMIUM

8%
Commercial agribusiness
1%
Commercial specialty vehicle

36%
Excess and surplus/specialty

Helping business
owners manage risk
Loss Control Services gives our
members exclusive access to a team
of highly-trained consultants whose
sole purpose is to help manage risk
and keep our members’ businesses
running smoothly. Whether we’re
advising on risk management plans,
assessing property for potential
hazards, or delivering safety training
to employees, our members can expect
Loss Control Services to be qualified,
responsive and resourceful.
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STANDARD COMMERCIAL

EXCESS AND SURPLUS/SPECIALTY

#1

2nd

total

DOMESTIC SPECIALTY (EXCESS & SURPLUS) COMMERCIAL LINES INSURER2

SMALL BUSINESS INSURER1

COMMERCIAL

FARM AND RANCH

7th

#1

largest

COMMERCIAL LINES INSURER3

largest

WRITER OF FARMS AND RANCHES4

1. Conning, 2014; Conning Strategic Study: The Small Business Sector for Property-Casualty Insurance: Market Shift Coming. 2. A.M. Best, 2014 DWP. 3. A.M. Best, 2014 DWP. 4. A.M. Best, 2014 DWP.
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PERSONAL LINES

We help individuals and their families
protect what’s most important.
Personal lines premium grew to $11.4 billion, up 3% from 2014, with all
major product lines delivering year-over-year growth. Direct sales to
consumers drove double-digit growth, supported by expanded online
sales of homeowners policies into more states. Strong growth momentum
continued in Nationwide Private Client and pet insurance.

58%
Standard auto

$11.4

Nationwide offers a wide range of
personal lines products and services
designed to meet the evolving needs
of our members. In addition to auto
and home, we offer protection for
renters, pets, motorcycles, boats,
recreational vehicles, identity theft,
as well as other specialty coverages,
including personal umbrella liability
and travel insurance.
14%
Other personal lines

billion

TOTAL DIRECT
WRITTEN PREMIUM

Meeting members’
unique needs

28%
Homeowners
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HOMEOWNERS

AUTO

7th

8th

largest
HOMEOWNERS INSURER1

largest
AUTO INSURER2

PET

#1
PET INSURER3
1. A.M. Best, 2014 DWP. 2. A.M. Best, 2014 DWP. 3. North American Pet Health Insurance Assn., 2014.
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Acting in the present.
Building for the future.
We help turn critical moments into powerful possibilities
in places where our associates live and work. 

“United Way greatly values its long-standing
partnership with Nationwide, which has
resulted in positive change that will be both
lasting and at scale.”
B R IAN GALL AG H E R
President and CEO, United Way Worldwide

“The Nationwide Foundation helps
enable us to provide emergency resources
and assistance to survivors wherever and
whenever disaster strikes.”
GAI L M cG OVE R N
President and CEO, American Red Cross
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COMMUNITY

We’ve long held the belief that
together we can do more.
AMERICAN RED CROSS
We create lasting change in our communities through philanthropy,
volunteerism, and workplace giving, all centered on the goal of
helping individuals and families build a brighter future.

Launched in 2015 and to support our longtime focus on children’s safety, Nationwide’s
Make Safe Happen program is dedicated to
driving awareness and action around
accidental childhood injuries in and around the
home. In partnership with our Make Safe
Happen Advisory Council—an esteemed
group of injury prevention and child safety
experts—we’re focused on sharing lifesaving
information with parents and caregivers on
critical at-home safety risks. All with the goal
to help inspire one million safety actions in
2016. We believe it’s our duty to help protect
your home and the loved ones in it. Learn
more at MakeSafeHappen.com.

Nationwide and the American Red Cross have
partnered for more than 70 years around a
common purpose of helping communities
through blood donation and disaster relief.
We’re proud to be the first company in America
to open a full-time, onsite American Red Cross
blood donor center, through which our
associates donate thousands of pints of
blood each year.

$12.8

million

CONTRIBUTED BY THE NATIONWIDE
FOUNDATION SINCE 2000
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FEEDING AMERICA

UNITED WAY

NATIONWIDE CHILDREN’S HOSPITAL

In 1981, Nationwide began its partnership with

Nationwide has a long-standing partnership
with United Way to help meet the needs
in the community, extending back to the
early 1950s. By joining efforts, we are
working to effect positive and lasting change.

Children’s well-being is at the heart of
Nationwide’s mission to protect what’s most
important. Through our 60-year relationship
with Nationwide Children’s Hospital, Nationwide
and the Nationwide Foundation have provided,
in aggregate, more than $100 million in funding
and support to the hospital. Together, we’ve
helped make advancements in the areas of child
safety, heart care, neonatology and genomics.

32.9

$117

$100

the Mid-Ohio Foodbank by participating in its
inaugural Operation Feed campaign—the largest
grassroots corporate food drive in Central Ohio.
Since that time, Nationwide’s hunger relief
efforts have grown into a national partnership
with Feeding America.

million*

MEALS TO LOCAL FOOD
BANKS SINCE 2000

million

PLEDGED BY ASSOCIATES,
AGENTS & RETIREES SINCE 2000

million

PROVIDED IN FUNDING AND
SUPPORT BY NATIONWIDE AND
THE NATIONWIDE FOUNDATION
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Facing the future with
strength and stability.
Strong financials provide our members peace of mind,
knowing we’ll be here for them for many years to come.

“Thank you for your dedication to our
members. A company is only as good as the
promises it keeps. You have again proven
that Nationwide keeps its promises.”
J E FF COO P E R
Nationwide agent, Arkansas
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LETTER FROM OUR CFO

Twenty fifteen marked a time of both exciting and
significant change for Nationwide.

MARK R . THRESHER

We continued our efforts to align
our businesses under a single brand
to enable us to deliver a more
seamless experience to our members
and partners. Amidst change, our
associates and partners came
together to serve our members and
grow our business. We delivered
another year of solid performance
and we ended the year with a strong
capital position—both of which help
ensure that we’ll be here for our
members for many years to come.
Nationwide continued to deliver on
its promises, paying $16 billion in
claims and other benefits to
members in 2015. Additionally, A.M.
Best and Standard & Poor’s both
reaffirmed Nationwide’s A+ ratings
of financial strength during the year.

Chief Financial Officer
Nationwide

In 2015, Nationwide grew operating
revenue to $26 billion—the highest in

our history. Our financial services,
commercial and personal lines
product segments generated a
record total of $43 billion in sales in
2015. All major product lines grew
over prior year, as we continued to
offer new and enhanced solutions
that our members need to protect
their families, possessions,
businesses and their futures.
From a profitability standpoint, total
net operating income increased to
$1.2 billion, up 10 percent over 2014.
While these results were strong, our
performance was negatively
impacted by the volatility in the
financial markets, as well as
increased non-weather losses in the
auto product line—both of which
were a challenge, not just for
Nationwide, but for the industry as a
whole. We continue to keep an eye
on these areas as we head into 2016.

Looking ahead, we’re excited about
the future and the opportunities
we’ll have to serve our members in
new and better ways. Thank you
to our associates, partners and
members for being part of the
Nationwide family and for
continuing to put your trust in us.

MAR K R . TH R E S H E R
Chief Financial Officer, Nationwide
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$34.3

TOTAL
SALES

2011

$34.4
2012

$36.9

$39.3

2013

2014
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$42.9
2015

(in billions)

$1.35
2013

“Amidst change, our
associates and partners
came together to serve
our members and grow
our business.”

NET
OPERATING
INCOME

$0.52
2011

$0.74

$1.12
2014

2015

2012

(in billions)

$26.0
$25.3

OPERATING
REVENUE

$1.23

$20.7
2011

$22.4
2012

$23.9

2015

2014

2013

(in billions)

$183.2

TOTAL
ASSETS
(in billions)

$154.0
2011

$168.3
2012

2013

$195.2
2014

$197.1
2015

FINANCIAL HIGHLIGHTS

We honor our commitments through strong financial discipline.

CAPITAL STRENGTH

INVESTMENTS

Nationwide’s capital position
remains strong. Statutory surplus—
a measure of financial strength and
claims-paying ability evaluated by
regulators and rating agencies—
increased to $15.1 billion. Nationwide
maintains more than three times
the amount of statutory surplus
required by regulators to cover its
obligations to customers. Total
policyholders’ equity increased to
$20.6 billion, compared to $20.4
billion at the end of 2014.

Our investment strategy focus is to ensure Nationwide is financially strong,
stable and secure so we can be there for our members. We strive to
accomplish this by having:

2013

2014

2015

(in billions)

$20.0
$20.4

$20.6

• An in-depth understanding of the company’s goals and member needs
• Multi-asset class capabilities that provide diversification and strong
risk-adjusted returns
• A team that has the expertise needed in today’s financial marketplace
In 2015, general accounts investments increased to $86.8 billion, up from
$82.9 billion in 2014. Net investment income of $3.1 billion was down from
year-end 2014, driven by lower income from alternative investments.

75%
Fixed maturity
securities

$86.8
billion

INVESTMENT
PORTFOLIO

13%
Mortgage loans
2%
Short-term investments
1%
Real estate
9%
Other investments
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RISK MANAGEMENT

ENTERPRISE FINANCIAL STRENGTH RATINGS

Risk management is an integral part of ensuring that we
deliver on the promises we have made to our members.
We do this through growing our business, maintaining
capital strength to withstand unexpected events
and ensuring adequate returns for the risks we take.
Nationwide has developed a well-respected risk
management discipline for identifying, assessing and
managing risks throughout the organization.

Nationwide’s financial strength and credit ratings were
affirmed by rating agencies during their most recent
reviews. Factors cited to support these ratings include:
• Strong capital position
• Excellent risk management capabilities
• Product and distribution breadth
• Diversified businesses with market leadership position

“Looking ahead, we’re excited about
the future and the opportunities we’ll
have to serve our members in new
and better ways.”
MAR K R . TH R E S H E R
Chief Financial Officer, Nationwide

A+
A.M. BEST

received 10/17/2002
affirmed 3/19/2015

A1

A+

MOODY’S

STANDARD &
POOR’S

received 3/10/2009
affirmed 9/12/2013

received 12/22/2008
affirmed 5/1/2015
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COMBINED BALANCE SHEETS

Year ended
December 31,

(in millions)
ASSETS

2015

2014

$ 63,670

$ 60,915

11,044

9,791

Investments
Fixed maturity securities, available-for-sale
Mortgage loans, net of allowance
Policy loans

999

998

Real estate, net of accumulated depreciation

1,154

1,149

Short-term investments

1,791

2,055

Other investments

8,152

7,996

$ 86,810

$ 82,904

Total investments
Cash and cash equivalents

425

448

Accrued investment income

742

940

4,142

3,954

Premiums in course of collection, net of allowance
Deferred policy acquisition costs

6,494

5,298

Reinsurance recoverables, net of allowance

4,730

4,780

1,877

1,877

Goodwill
Other assets

5,300

7,606

86,610

87,437

$ 197,130

$ 195,244

Property and casualty loss and loss expense reserves

$ 18,811

$ 17,986

Future policy benefits and claims

45,058

40,400

8,001

7,656

Separate account assets
Total assets
LIABILITIES AND EQUITY
Liabilities

Unearned premiums
Short-term debt

866

435

Long-term debt

4,620

5,212

Customer bank deposits

4,745

4,818

Other liabilities

7,023

10,132

86,610

87,437

$ 175,734

$ 174,076

$ 19,987

$ 18,769

Separate account liabilities
Total liabilities
Equity
Policyholders’ equity
Retained earnings
Accumulated other comprehensive income
Total policyholders’ equity
Noncontrolling interests
Total equity
Total liabilities and equity

582

1,586

$ 20,569

$ 20,355

827

813

$ 21,396

$ 21,168

$ 197,130

$ 195,244

COMBINED STATEMENTS OF OPERATIONS

ANNUAL REPORT
TWENTY FIFTEEN

Year ended
December 31,

(in millions)
REVENUES
Property and casualty insurance premiums
Life insurance premiums
Life insurance policy charges
Net investment income
Net realized investment gains (losses), including
other-than-temporary impairment losses
Other revenues
Total revenues

2015

2014

$ 18,389

$ 17,656

1,071

1,120

2,205

2,054

3,134

3,245

48

(1,175)

1,067

1,078

$ 25,914

$ 23,978

BENEFITS AND EXPENSES
Incurred property and casualty loss and loss expense

$ 13,177

$ 12,712

Life insurance benefits and claims

1,853

1,680

Interest credited to life policyholder account values

1,100

1,112

Amortization of deferred policy acquisition costs

3,061

3,082

Other expenses, net of deferrals

5,522

5,513

$ 24,713

$ 24,099

$1,201

$(121)

Total benefits and expenses
Income (loss) before federal income taxes and
noncontrolling interests
Federal income tax expense (benefit)
Net income
Noncontrolling interest adjustment for
consolidated net expenses, net of tax
Net income attributable to Nationwide

99

(332)

$ 1,102

$ 211

116

130

$ 1,218

$ 341
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STATUTORY FINANCIAL HIGHLIGHTS

Nationwide prepares financial statements using generally accepted
accounting principles (GAAP), which are a common set of
accounting principles, standards and procedures that companies
across different industries use to compile their financial statements.
As an insurance company, Nationwide also prepares financial
statements following statutory accounting principles, which are a
set of accounting rules for insurance companies set forth by the
National Association of Insurance Commissioners (NAIC).

Statutory accounting principles are generally regarded as more
conservative than GAAP. Statutory financial information is
the basis for state regulation of insurance companies’ solvency
throughout the U.S. Additionally, rating agencies use statutory
financial information in their evaluation of an insurance company’s
financial strength.

(in billions)

$40.2

$14.9

$36.3
$34.5
2013

$15.1

$14.4
2014

2015

2013

$182.6

$179.9

2014

2015

$171.2
2014

2015

2013

COMBINED STATUTORY REVENUE

COMBINED STATUTORY SURPLUS

COMBINED STATUTORY ASSETS

Combined statutory revenue is a
financial measure that is calculated by
combining the statutory revenues of
Nationwide’s property and casualty
and financial services subsidiaries. It
excludes non-insurance sales, such as
trust company and retail mutual funds.

Combined statutory surplus is a financial
measure of Nationwide’s ability to meet
future obligations, which is calculated
based on accounting practices prescribed
or permitted by the department of
insurance of the state of domicile. Each
of the states where Nationwide’s
insurance companies are domiciled has
adopted the NAIC statutory accounting
principles as the basis of its statutory
accounting practices.

Combined statutory assets is a financial
measure that is calculated by combining
the net admitted statutory assets of
Nationwide’s property and casualty and
financial services subsidiaries.
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Working together
to move forward.

BOARD OF DIRECTORS

SENIOR EXECUTIVE LEADERSHIP

JAMES B. BACHMANN

STEPHEN S. RASMUSSEN

A. I. BELL
TIMOTHY J. CORCORAN
YVONNE M. CURL
KENNETH D. DAVIS

“We are making progress on our journey
of leveraging the Nationwide brand to
become a collection of solutions that
meets the evolving needs of our members
and partners. I’m confident the steps
we are taking will propel us into an even
more successful future.”
TI M CO RCO R AN
Chairman, Nationwide

DANIEL T. KELLEY
M. DIANE KOKEN
LYDIA M. MARSHALL
TERRY W. MCCLURE
BARRY J. NALEBUFF
BRENT R. PORTEUS
SUKU RADIA

Chief Executive Officer
MARK A. BERVEN

President and Chief Operating Officer
Nationwide Property and
Casualty Operations
PATRICIA R. HATLER

Chief Legal and Governance Officer
MICHAEL C. KELLER

Chief Information Officer
GALE V. KING

Chief Administrative Officer
MARK A. PIZZI

President and Chief Operating Officer
Nationwide Direct and Member Solutions
MARK R. THRESHER

STEPHEN S. RASMUSSEN

Chief Financial Officer

MICHAEL J. TOELLE

KIRT A. WALKER

SPARKY R. WEILNAU

President and Chief Operating Officer
Nationwide Financial

JEFFREY W. ZELLERS

TERRANCE WILLIAMS

Chief Marketing Officer

*The number of meals calculated by Nationwide is based on annual cash and food donations made between 2000-2015 to local Feeding America® member food banks, calculated
using their local meal claims.
The trademarks, service marks, slogans, logos, trade dress and other identifiers displayed relating to Nationwide Mutual Insurance Company, its subsidiaries, products or services
are the property of Nationwide Mutual Insurance Company or its subsidiaries.
Not all Nationwide-affiliated companies are mutual companies, and not all members are insured by a mutual company.
FORTUNE is a registered trademark of Time Inc. FORTUNE and Time Inc. are not affiliated with, and do not endorse products or services of, Nationwide Mutual Insurance Company.
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PROTECTING WHAT
MATTERS MOST

since 1926.

Celebrating 90 Years

NFM-15254AO

